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We want to help you promote the American Saddlebred and yourself!
Below is a step-by-step guide for commonly used actions of Facebook. Social media capabilities
and trends are ever-changing. The ASHA understands that for many keeping up with the trends
are daunting. We are providing the list below to support and educate our members to equip
you to better promote the American Saddlebred.

This guide has been prepared to accompany the hands on instruction for Digital Marketing in
Minutes from ASHA Staff, but also can serve as a valuable resource outside of the classroom. In
this packet, we will focus on simple and basic digital marketing tools that can help you promote
your barn, horse show or community events. The areas of focus will be getting you familiar and
teaching you how to use basic digital resource to edit graphics and videos, create a Google Ad,
create a free website, the power of a blog and social media ad and post tips.

ASHA is passionate about supporting our members’ efforts to #SharetheSaddlebred and
successfully introducing more people to the American Saddlebred.
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Facebook Basics

First things first, Facebook is the social media medium for Moms. While we are not suggesting
that everyone on Facebook is a Mom, it is important that when using any social media platform
you know who you are talking to. Current trends show us that the primary user of Facebook is
getting further and further away from the college undergrads it was intended for. Basically, if
you are a barn primarily focused on lessons to children or teenagers just now that on Facebook
you aren’t talking to them, you are talking to their parents or grandparents. Today, Facebook is
the social media platform of choice for adults and has become an online community center.
This section will highlight the basic tools to maximize the power of your online presence on
Facebook to attract and communicate the decision makers and money earners of the
household.

e How to make a Facebook page
o Go to www.facebook.com, or download the Facebook app
o Onthe home screen, click “Create a New Account”
= |nput name, email, password, birthday, and gender to create your
account
= Push the green button that says “Sign Up”
e How to make a Facebook post
o Go to the top of your Facebook feed, and click on the box that says, “What’s on
your mind?”
= From there you can post a status (just words), or attach a picture, video,
tag people, tell a feeling or activity, or “check in”, aka sharing your

location
e How to make a Facebook event
o Loginto your Facebook page (see above for creating a page) at
www.facebook.com
o Onthe blue header at the top of your page, click “create”, then “event”
o Decide whether you’d like your event to me private (only invited guests can see
the event) or public (anyone can see and search for this event on Facebook)
o Add details about your event: location, description, time, hosts, etc
o Create your event and share it with those you’d like to attend!
o ALTERNATIVLEY, USING THE APP
= Click on the three horizontal bars at the bottom right hand corner of your
screen
= (Click on event, then “create” in the top right hand corner
= Follow the same steps regarding privacy and event details as above
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e How to make a Facebook business page
o Go to www.facebook.com/business
o Inthe top right corner of the screen, you’ll see a button to “create an ad”
= (Click on the small arrow next to it, and you will see “create a page” - Click
on that
o Choose whether you’re promoting a 1) business or brand or 2) community or
public figure
o You will have to log into a personal Facebook account to continue with the
process
o Putin the requested information regarding your business
o Upload profile and cover images
= Notes:

e Pick photos that make your business/brand easily identifiable,
people should be able to glance at your page and know who you
are

o For example, a logo is always a good place to start

e Remember that your profile photo will be round — make sure that
this won’t cause anything important to be cropped out
e Your cover photo is going to be more prominent than your profile
picture — make that your standout shot
o Add a short description of your business (just a couple of sentences to tell people
what you’re about) as well as other details in your “About” section (i.e. hours
you can be reached, contact information, links to other social media accounts)

Making Your Mark: Simple Steps to Creating a Facebook Post

Target Audience: Families, Parents of potential riders, professionals/retirees seeking riding
opportunities

Platform: Facebook,

Goals: Visually attractive, informative, eye-catching advertisement to get target audience to want to
further research your barn

Facebook: How-To
Creating a Facebook Post:
e Go to top of screen, click on the box that says “What’s on your mind?”
e Posting a status: Type your message, attach photos/videos, share any relevant anecdotes, etc.

Facebook “Do’s and Don’ts”

ASHA Basic Digital Marketing Resource Guide
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What to include: Scrolling thru Facebook, users are want to see something attractive and eye-catching.
Including a graphic that invokes emotion is always a good attention-grabber.

Length: Posts that are extremely lengthy are not going to entice viewers. A few sentences to explain
what is going on in the barn is necessary, but stay away from including every little detail. Short captions
with wit or humor tend to create relatability and likeability.

Content: Keep in mind: What am | trying to accomplish with my post? How does this post affect the
image of the barn? Who am | trying to reach? Is this post relevant and relatable to my age demographic?

Frequency: Posting every hour is not going to increase people’s likeability, it will seem annoying. Posting
a few times a week of children with horses, funny pictures of the horses, and scenic pictures around the
barn will increase awareness of the barn. Allowing viewers and potential members to get a glimpse of
everyday life at the barn will motivate potential members to seek out further information about your
barn.

Strong Examples:
Caption ideas:

“Today, we hosted one of our largest events of the year: Our Annual Children’s Horse Victory
Trot Show. We could not be more proud of all the kids and their hard work this year that was showcased
today. A special thanks to all the trainers, horses, and parents that help make “ABC Horse Farm” such a
special place.”

**Insert Picture of Children on their horses, smiling with awards, parents clapping, action shots of the
children and horses, and trainers smiling with children. Short video clips are also fun.

Relevance: Keeping the community updated on special events is crucial for keeping current members
happy, while also showing off the unique community that potential members are seeking. Posting
photos of happy children, involved parents and trainers, and gentle horses are all great points to
highlight. Showing pride for riders and horses builds community and engagement from members.

“After a long day’s work, our horses always enjoy the beautiful Kentucky sunsets!”
**Insert picture of beautiful sunset and groups of horses

Relevance: Posting pictures of these beautiful animals with a great backdrop provides potential
members with information that the barn and grounds are beautiful. Showing the horses are well taken
care of and valued will allow members and viewers to see that the barn is a special place, beyond riding.

“Monday’s getting the best of everyone”
**Insert silly picture of a horse laying down, looking grumpy, something creative

Relevance: Showing humor is huge on social media because it brings in engagement and relatability
from viewers. Monday’s are generally not something people look forward to, so brightening someone’s
day with a silly horse will promote the barn in a positive way, while also allowing an excuse for more
posts. The more exposure the barn can get, the more members it can bring in.
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Instagram Basics

Welcome to the cool kids table or the kid in your small town whose family vacation 10X as
often and everyone had a passport. If Facebook has become a vehicle for the online community
center, Instagram is the platform to be an influencer on a global scale. Instagram is the most
“VISUAL” of the current social media platforms. This will be your opportunity to show not say
what the experience you are offering is all about. Basically, think of Instagram like the photo
album you actually wished your parents would have made to display at your high school
graduation party. You looking your best, living your best life and always being candidly cute!
Instagram is your brand’s life in visual motion, this guide works to help you maximize your
ability to show the end user the magic you have to offer.

e How to create an Instagram Account

®)
®)

Go to www.instagram.com or download the Instagram app
Click on “sign up”
= You can either choose to log in using your Facebook login information, or
to manually put in your name, email, desired username/password, etc

e How to make an Instagram Business page

o

Instagram is a different than Facebook in the sense that you cannot create an
Instagram Business page from scratch — instead, you have to change a current
Instagram account into a business
To do this, create an Instagram account (if you don’t already have one) by
following the instructions above
Go to your profile, then, in the top right hand corner, click on the three
horizontal bars
= This will pull up a menu — at the bottom is the settings button
Within settings, click on “account” then “switch to business account”
= You’'ll have to enter some information about your business and profile,
like an email, phone number, street address, and type of business, before
officially becoming a business account

e How to make a promoted Instagram post

@)
@)

Can only be done through an Instagram business page, not a personal one
Benefits: Better audience targeting, more hits (plus more easily trackable hits),
ability to reach previously unreachable people

Go to your profile, and tap “promotions”, then “create promotions”

Choose the Instagram post that you’d like to promote, and fill in the details of
your promotion

Click “create promotion”

ASHA Basic Digital Marketing Resource Guide
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Making Your Mark: Simple Steps to Creating a Instagram Post
Target Audience: Millennials, Teenagers, Gen X and other brands
Platform: Instagram

Goals: Visually attractive, emotion evoking, eye-catching advertisement to get target audience to want
to further research your barn

Instagram: How-To
Creating a Instagram Post:
e Go to bottom of screen, click on the box with a “+” in it

e Post a picture or video: Find the most high-quality, artistic in nature photo or video and edit to
your liking. You can post up to 10 pictures in a scrolling album & 1 min long videos per slide.

Facebook “Do’s and Don’ts”

What to include: Instagram is for showing someone what you want to tell them in an “instant”, users
want to see something attractive and eye-catching. Creating a photo or video that makes people want to
be there and invokes emotion is always a good attention-grabber.

Caption Length: Posts that are extremely lengthy are not going to entice viewers. Short captions with
wit or humor tend to create relatability and likeability. Use emojies whenever possible.

Content: Keep in mind: What am | trying to accomplish with my post? How does this post affect the
image of the barn? Who am | trying to reach? Is this post relevant and relatable to my age demographic?

Frequency: Posting every hour is not going to increase people’s likeability, it will seem annoying. Posting
a few times a week of children with horses, funny pictures of the horses, and scenic pictures around the
barn will increase awareness of the barn. Allowing viewers and potential members to get a glimpse of
everyday life at the barn will motivate potential members to seek out further information about your
barn. Also consider post one to two good Instagram stories a week.

Strong Examples:
Post ideas:

**Insert Picture of Children on their horses, smiling with awards, parents clapping, action shots of the
children and horses, and trainers smiling with children. Short video clips are also fun.

Caption: Saddlebreds & Smiles, a day in the saddle is always winning. Use horse emoji, award emoji,
heart emoji

Relevance: showing followers the experience you offer at special events is crucial for keeping current
members happy, while also showing off the unique community that potential members are seeking.
Posting photos of happy children, involved parents and trainers, and gentle horses are all great points to
highlight. Showing pride for riders and horses builds community and engagement from members.
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**Insert picture of beautiful sunset and groups of horses
Caption: Horse emoji, blowing grass emoji, relax face emoji nature’s stress reliever

Relevance: Posting pictures of these beautiful animals with a great backdrop provides potential
members with information that the barn and grounds are beautiful. Showing the horses are well taken
care of and valued will allow members and viewers to see that the barn is a special place, beyond riding.

**Insert silly picture of a horse laying down, looking grumpy, something creative

“#MondayMood tired face emoji or what makes Monday’s better(upward hands face emoji) a (horse
emoji) of course”

Relevance: Showing humor is huge on social media because it brings in engagement and relatability
from viewers. Monday’s are generally not something people look forward to, so brightening someone’s
day with a silly horse will promote the barn in a positive way, while also allowing an excuse for more
posts. The more exposure the barn can get, the more members it can bring in.

ASHA Basic Digital Marketing Resource Guide
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Graphics, Videos and Other Creative Editing Basics

How do you make a photo, video or post stronger? Add your BRAND! The following resources
are easy to use, low cost creative design resources available online and on your phone! They
can help you create informative posters, add a logo and event info to a photo or make your
own basic commercial to post on social media or elsewhere!

Adobe Spark

e How to use Adobe Spark ( a platform to design basic graphics, videos & pages)

o Go to https://spark.adobe.com/

o Click on “start now”

o Click and enter your information to sign in using your Adobe account, Google account,
Facebook account, email account, or create a new account

o Click on the yellow button with a plus sign to start a new project.

o Click on the type of project you want to create (remember Spark Post is for single
graphics, Spark Page is for large projects, and Spark Video is for video

o From here you can establish you own brand, add logos and create your own designs or
use predesigned templates.

o When you complete projects you then can “share” or download programs to your social
media account or to your device

o Spark also has apps to use on your mobile devices!

Adobe Spark Edit Tutorials

&

+ Createa project

Jessica, tell your story with Spark! Sty

Jessica's Home

Projects

3 Social media tips r@ r@
L] & ©

Instagram story Instagram post Facebook cover Photo collage Presentation Slideshow

View all projects >

Your recent projects

DigitalResource Cover P.. TrotTalkAdimages StallionSweeps e MLK

Notes:
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Creating a Brand

r 20,000 Spark templates.

+ Create je o s_as
American Saddlebred Horse Association # 19 Hoho b your s

Jessica's Home

Projects E TEMPLATES

My brand Your starting point to create branded graphics

Seeall

[% Social media tips

Sample Sal

Xy Al

= L i [

Twitter Post Poster Quote Quote Pinterest Ad Facebook Ad

THEMES

Change the look and feel of stories

Notes:

Creating a Graphic

Main Page

[@ Post Projects > DigitalResource Cov

[Yousseinviren]
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A
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#SharetheSaddlebred & Grow Your Brand COSTUME PARTY
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Edit Color
e o
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Notes:

Creating a Video

Video Main Page
@ Video © Preview

"HN’I!WM

‘ J”l W i,

Aqy | 20 Youth\ *"'"m’ ’7. .

Conference PrewewI

3
|«
o

Layout Theme Resize ML

FULLSCREEN
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Video Size Video Theme

|«

d o Layout  Theme
BRAND THEMES

|4
o

Theme  Resize Music

Light
< o

—~ U,

Medium

T
o)

S

Elevate

Video Editing
@ Video © Preview T share ¥ Download 0 Layout  Theme F
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Our 2020 Activities
Special Guests ...
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Canva

e How to use Canva ( a platform to design basic graphics & animations)

Go to www.canva.com

Click on “free trial” or select a monthly or yearly subscription plan

Enter your full name.

Choose from the options to sign up with Facebook, Google or your email.

Authorize access for Facebook or Google. If you choose to use your email, simply fill out

the form with the necessary details.

Click Sign up.

o The Create a design button leads you to a list of available design types you can use to
start your design.

o Home is your Canva homepage upon logging in. From here, you’ll be able to create new
designs or view your existing designs.

o Brand Kit is where you set your team’s brand colors, logos, and fonts. As a new and
standard account, you can only customize your brand colors.

0O O O O O

O

Canva Tutorials

Home Page

Home

All your designs
Templates
Photos

Print

Apps

]
fd Poster

Create a design> B Facebook Cover Custom dimensions

Brand Kit

Design School

(G Instagram Post
Create a team
@ rgigare

B3 rolders

g o
SUPPORT [) |
SANDIO'S %
W Trash F5a, FOOD DRIVE %
P
- p — & BAK
Canva Print > Animated Social Presentation Poster T-Shirt Social Media Mobile-First Facebook Cover Flyer Faceb
Media Presentation
Instagram Posts seeall
Try Canva Pro
om/d - N J
Notes:
.
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Build a Brand

9 Jessica Cushing

Stay in control

~/ Your logos on hand when you need them

Home
/ Keep designs consistent with color palettes and font pairings
All your designs «/ Upload your own unique font
Templates
¥ Upgrade
Photos
Print
Brand logos
Apps
Brand Kit
Design School e

Create a team

B3 rolders

W Trash

Brand colors

ASHA

HE

+ Add new palette
Try Canva Pro

Create a Graphic

< Home  File W Resize

L.

sale Facebook Post

Spihs' Apial
BAKE SALE

Halloween Facebook Post

. s

Happy
Halloween!
HALLOWEEN!

@ -

Food Facebook Post

M
BIRTHDAY,
JULY BABY

Cansa
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Brand fonts

Headings, Open Sans Extra Bold, 31.5

Subheadings, Open Sans, 18

& Upload a font @

A

Jump for Joy & Join the ASHA % Try Canva Pro Share RN ' Ppublish to Facebook | v

G|

Jump for Joy & Join the ASHA

www.saddlebred.com

+Add a new page

e "I @

ASHA Basic Digital Marketing Resource Guide
2020 Riding Program Council Workshop



Add Elements

W Resize Ao}

Gradients
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Y

Add Music

< Home File

Blizzards
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Adverti

Ukulele Sor

Safety Net

&4 Happy Whistling Ukulele

River Meditation

A , Wisdom In The Sun
:///,; Fireworks
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Jump for joy & Join the ASHA ¥ Try Canva Pro Share AL Publish to Facebook v

? A

Jump for Joy & Join the ASHA

www.saddlebred.com

+ Add a new page
7% .‘” @

Jump for Joy & Join the ASHA ¥ Try Canva Pro Share 2 " publish to Facebook v

G|

Jump for Joy & Join the ASHA

www.saddlebred.com

+Add a new page
e .‘” @

Notes:
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Website Basics
Websites can be as complex or as simple as you need. As you business or equine venture grows
many will need to upgrade to resources like GoDaddy or similar. Yet, to get you started and
help prepare you to manage a more complex website the resources below are great and can
meet your basic needs for an online source outside of social media to promote your services.

e How to use Weebly (a platform to create a simple website)
Go to www.weebly.com
Click on “get started” in the upper left-hand corner
Enter your basic information, and click sign up
You’ll now have to give some information on your business, such as the focus of
your site, the theme you’d like it to have, and a domain and subdomain (the
thing that comes after www. .com that people will type in when they
want to find your website)
o Further design elements of your website until it looks just how you like
o Click publish

0 O O O

e How to use Wix (a platform to create a simple website)

o Go to www.wix.com, and click on the big orange button that says “start now”

o Create a Wix account, either through Facebook, Google, or by entering your own
information

= You can choose a free plan (which includes lots of ads) or 7 other plans,
which have a wide range of features offered vs ad ratio

o Choose what kind of website you’d like to create, and what template you’d like
to use

o Edit your website: play around with features, font size/color, text, images,
backgrounds, etc

o Wix allows you to get as in-depth as you choose — between coding, the ability to
sell product directly through the website, space for a blog, and offering
downloadable applications, Wix offers a wide variety of tools which you can
utilize if you so choose

o Publish your page, and personalize your domain name

Notes:
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Blog Basics

Blogs are a great and free tool to help with your websites “Search Engine Optimization” (SEO)
or in common language, help you page show up higher when someone Googles or Bings for
places to ride, safe horse for kids, horses for sale etc. Blogs are an organic often cost free way
to use the words and phrases people are looking for on line to help them find the answer to
their question at your business! Below you will find some of the most common horse searches
and tips for how to use those key words to help strengthen your website through a blog.

Keywords

e Best family friendly horse

e Best horse breeds for families

e Most kid friendly horse breed

e Most gentle horse breed

e Best horse breed for beginners

e Horse breed with good temperament
Ways to use the keywords in blog posts

I’'ve found that the “best family friendly horse” is the Saddlebred.

One of the “best horse breeds for families” is the American Saddlebred.

My customers tell me that they’ve found “the most kid-friendly horse breed” to be the
Saddlebred.

As one of the “most gentle horse breeds”, the Saddlebred...

Believe it or not, the Saddlebred is one of the “best horse breeds for beginners”

The Saddlebred has a very “good temperament”

Google questions

e What's the best breed of horse for a young child to ride?
e What are some good horse breeds for beginners?
e What is the best breed of horse and age of a horse for a 13?

Notes:
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Google Ads is a great way to gain leads and generate interest through people relying the internet to
answer the questions. We all have searched Google and had one result highlighted at the top and
marked as an ad. The steps below will guide you through creating one of those for yourself! If we are
living in a world according to Google, it is a great place to start to let the world know you are here!
Google Ads is simple to start, cost effective with pay per click pricing, but require regular management
and oversight to keep your ad words relevant. Below you will find the different stages of creating your

basic search google ad.

Create an Account

Google Ads  Overview

Grow your
business with
Google Ads

Get in front of customers when they're searching

for businesses like yours o le Search and

Maps. Only pay for results, like clicks to your
website or calls to your business

Identify Your Goal

4 Google Ads | New campaign

L 1-844-245-2553  Signin m

Google

(=

dance classes

Ad - ascendancestudio.com

ndan

. 1-844-245-2553*

747895850 o
@ voomsster@asnanet -

What's your main advertising goal?

Ads that focus on a specific goal help you get the results you want

\ Get more calls

=
Get more website sales or sign-ups v

Get more visits to your physical location

Are you a professional marketer? Switch to Expert Mode X

EH Live chat

o

©2020 Google

Need help?

Call for free ad setup help at 1-855-738-7723
9am to 9pm ET, Mon - Fri

More help options
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Select Your Target Area

Where are your customers?

Find new customers in the areas you serve

& Setuparad ﬁj Set up specific areas

nd your bus

Where do you want your ad to appear?
FayetteCounty €3  ScottCounty €3  Woodford County €3  Harrison County €3

Bourbon County €3

+ Add location (city, state, or country)

b 8
Madison Ponsrunou(h
Scottsbur S
S S Maysville 3
Salem @ it s @
w & Ironton
4
& 127 Hu
Grayson
__ Louisville
D [Py Shelbyville  Frankfor
© ana. o Fea)
< « @ oMorehead
L2624
L +
" o 460)
faccht & Bardstown Rlicholasville Paint
Richmond -
Elizabethtown a et
L} " Prest
& (553 Danvile e
Befea Map data ©2020 Google, . Terms of Use Report a map error

Define Your Keywords

Target your ads to relevant Google searches

We show your ad when people search for products and services you offer, and for similar relevant phrases.
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Potential audience size

1,841,817

p r month

B Live chal

Potential audience size

Your products and services 44167
»

English Tack €) J Saddles Western Tack €) J Used Tack

ADD PRODUCT OR SERVICE

More suggestions A
<+ Sadd\ery) <+ Dressage Saddles) (+ Horse Bndies) <+ Horse tvalner)

<+ Livestock auction house} <+ Horse Aucuons) <+ Equestrian Apparel)

<+ Horse CareSupplles) (—{- Tack Repa\rs) <+ Online Tack Store)

<+ Equestrian Equipment for Chl!dren)

Advertise in English ~

.

Need help?
Call for free ad setup help at 1-855-738-7723
9am to 9pm ET, Mon - Fri

B Live chat X

Do you need advice on creating your
ad? Google Ads consultants are here
to help.

START CHAT
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Write Your Ad

Let's write your ad

Highlight the products and services you offer, and what makes your business unique

Ad #1

Your ad preview

Learn To Ride Lexington | Saddlebred Farms |
For All Ages & Skill Levels

www.saddlebred.com~

Learn to ride Horses in a fun, safe & positive
environment.Over 30 Years of Experience. All ages and skill
levels welcome. Visit Us for a Free introductory lesson today.

Q_  SEE MORE AD LAYOUTS

WRITE ANOTHER AD

Clicks on your ad go to (3

http://www.saddlebred.com v

Select Your Pricing/Payment Plan

747-8958544
4 Google Ads = New camp: wetwrisstix@ushanet
Q Your business & audience Q Your ad o Budget and review o Set up billing
Set your budget
Select the option that works best for your business and the results you want. You can make updates any time.
How your budget works
S 5 daily average + $152 monthly max
Reach an estimated 19,200 - 32,110 people and get 250 - 430 ad clicks per month What you pay for
You only pay for ad clicks or calls to your
business
RECOMMENDED FOR YOU (® Your daily average
Some days you might spend less than your
8 daily average, and on others you might spend
daily average + $243 monthly max up 1o 4 times as much. But over the month
you wont pay more than your monthly max.
Reach an estimated 30,730 - 51,310 people and get 400 - 680 ad clicks per month
If you change your mind
Try running your ad, but no need to commit.
Change your budget or cancel your ad at
anytime.
S 15 daily average + $456 monthly max
Reach an estimated 57,670 - 96,230 people and get 760 - 1,270 ad clicks per month
ENTER YOUR OWN BUDGET Currency: US Dollar ($) ~
: X
B Live chat
Do you need advice on creating your

ad? Google Ad:

Need help?
Call for free ad setup help at 1-855-738-7723 START CHAT
9am to 9pm ET. Mon - Fri

s are here
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Notes:

For questions or additional information contact ASHA Marketing and
Communication Manager, Jessica Cushing, j.cushing@asha.net
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